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A new breed of consumer is emerging. These post-PC mobile 
natives are plugged in, always on, and in control of their 

own media exposure in a way that changes the fundamental 
assumptions of marketing and service. The first screen, televi-
sion, revolutionized the way marketers reached consumers 
so that a company could reach millions with well-crafted and 
tested messages they totally controlled. The second screen, 
the personal computer, allowed companies to interactively 
communicate with and sell to their customers, easily gaining 
customer feedback. But the third screen, the smartphone, 
changes the rules entirely. With this model, businesses must 
move from mass marketing to participatory marketing where 
consumers tap into extensive online networks of information 
about a company’s products and services in “the cloud.” In The 
Third Screen: Marketing to Your Customers in a World Gone 
Mobile, digital pioneer and leading business author Chuck 
Martin offers a roadmap, grounded in previously unpublished 
research, which will help businesses understand the necessity 
of—and the detailed steps for—providing mobile marketing 
and advertising.
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Chuck Martin is director of the Center for Media Research at MediaPost in 
New York, a research firm that analyzes the intentions of media buyers and 
planners. He is also CEO of NFI Research, which regularly surveys 2,000 
senior executives and managers in 50 countries. Chuck is an avid public 
speaker and author of eight business books, including the NYT Business 
Best Seller The Digital Estate as well as Net Future, SMARTS and Work Your 
Strengths. He has appeared on CNN, CNBC, Fox and ABC-TV News Now. 
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S    aying goodbye to a career is never easy—deciding whether to 
leave or stay can be one of the hardest decisions a leader will 

ever make. Filled with professional sketches and sage advice, David 
Heenan’s Leaving on Top: Graceful Exits for Leaders is a rare book 
that explores this delicate—and often only whispered about—topic. 
Featuring a brilliant foreword by leadership pioneer Warren Ben-
nis, Leaving on Top’s guidance on life transitions is unparalleled. 
Profiling over twenty top figures in fields as diverse as business, 
government, sports, and entertainment, Leaving on Top reveals the 
secrets to excelling in one of life’s most formidable challenges: the 
graceful exit.

David Heenan is a visiting professor of global strategy at Georgetown University, and has 
served on the faculties of Stanford, Dartmouth, the University of Hawaii, and the University 
of Pennsylvania, where he won the esteemed Anvil Award for teaching excellence. A former 

consulting editor to the Journal of Business Strategy, Heenan’s consulting clients have 
included Bank of America, Chase Manhattan Bank, Citigroup, and McKinsey & Co.

“Leaving on Top explores how to deal with the 
trauma of quitting when you’re ahead and stepping 
up to the challenges of the next stage of life. 
A must read.”

—Michael O’Neill, Chairman of Citigroup

To order, or for more information, please contact the National Book Network
at customercare@nbnbooks.com or call them at 888-273-2539. Bulk orders also available.

Software mastermind Bill Gates and TV personality Oprah Winfrey mastered the fine art of quitting 
at the top of their game, gracefully transitioning into the next phase of their lives. Others, including 
football player Brett Farve and real estate entrepreneur Leona Helmsley, clung on stubbornly and tar-
nished their otherwise illustrious credentials. The decision to bid adieu, therefore, should always begin 
with the question:  Will I enjoy more—and contribute more—today and tomorrow than yesterday?  If 
not, the timing is right to enter the next stage of life.
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Saying goodbye to a career is never easy—
deciding whether to leave or stay can be one of the 
hardest decisions a leader will ever make. Filled 
with professional sketches and sage advice, David 
Heenan’s Leaving on Top: Graceful Exits for Leaders 
is a rare book that explores this delicate—and often 
only whispered about—topic. Featuring a brilliant 
foreword by leadership pioneer Warren Bennis, 
Leaving on Top’s guidance on life transitions is 
unparalleled. Profiling over twenty top figures in 
fields as diverse as business, government, sports, 
and entertainment, Leaving on Top reveals the 
secrets to excelling in one of life’s most formidable 
challenges: the graceful exit.

Software mastermind Bill Gates and TV personality 
Oprah Winfrey mastered the fine art of quitting at the 
top of their game, gracefully transitioning into the 
next phase of their lives. Others, including football 
player Brett Farve and real estate entrepreneur 
Leona Helmsley, clung on stubbornly and tarnished 
their otherwise illustrious credentials. The decision 
to bid adieu, therefore, should always begin with 
the question:  Will I enjoy more—and contribute 
more—today and tomorrow than yesterday?  If not, 
the timing is right to enter the next stage of life.

“Leaving on Top explores how to deal with the trauma of 
quitting when you’re ahead and stepping up to the 
challenges of the next stage of life. A must read.”

—Michael O’Neill, Chairman of Citigroup

David Heenan is a visiting professor of global strategy at Georgetown University, and has served on the faculties 
of Stanford, Dartmouth, the University of Hawaii, and the University of Pennsylvania, where he won the esteemed 
Anvil Award for teaching excellence. A former consulting editor to the Journal of Business Strategy, Heenan’s 
consulting clients have included Bank of America, Chase Manhattan Bank, Citigroup, and McKinsey & Co.
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